
Solutions for Any 
Team
Make better decisions, faster.

Enabling access to rapid insights at every stage of the 
consumer journey.
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Who We Are

Colleen Martin
VP Insight Solutions

colleen.martin@caddle.ca

Ransom Hawley
CEO

ransom@caddle.ca
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askcaddle.com/newsletter

Thank You!
You’re the reason we’ve hosted monthly webinars all year, and will 

continue to bring you insights in 2022 on a monthly basis

1.95K
Total registrants

8
webinars

920 
Hours of data insights 

consumed
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Meet Caddle’s 
Friends
Check out our Cameo series on 
Caddle’s Company LinkedIn



Caddle® Inc. Confidential

Today’s 
Consumer

Reality

If you ask any marketing expert the key to brand success, 
they’ll all tell you the secret is to know your customer.

But many brands do not engage their customers enough, 
and even if they do, they are often:

Asking the wrong questions

Relying on old data OR other market data (US)

Going with gut instinct instead of insights 

Using expensive, outdated and unsustainable 
reviews collection solutions



Why Timely Data is More 
Crucial Now than 10 
Years Ago
Canadians’ tightened pursestrings, fast-changing 
consumer habits, and COVID-19: The great 
accelerator

52% of Canadians will reduce how much 
they eat out

1 in 7 Canadians intend to eat less meat

In 2022, 63% of Canadians  intend to 
change their food shopping habits

Caddle® Inc. Confidential
Source: Caddle Custom Survey | November, 2021 | n = 9,999
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Canadian companies spent $709M on 
market research every year

Market Research can be Painful and Costly
Traditional methods of market research is too expensive, time-consuming to manage, no 

hyper-targeting available, and overall painful process

Time ConsumingToo Expensive Inefficient Methods
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AskCaddle®

Caddle® is the largest daily and monthly 
active panel in the Canadian market. Our 
mobile-first insights platform rewards 
Canadians for sharing data and engaging 
with brands. 
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How It Works
Capture relevant insights for any challenge or 
opportunity. Engage seamlessly with 
shoppers at every stage of the consumer 
journey by leveraging the Caddle suite of 
tools.

Caddle rewards panel members for actions 
ranging from video, survey, receipt capture, 
reviews, and more.

VIDEO SURVEY

RECEIPT REVIEW

RE-ENGAGE
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Our 
Clients 



Which 
Solution is 

Best for 
You? 



Ratings + Reviews
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Maintaining consistent, recent, and 
relevant reviews are critical to attracting, 

retaining & converting consumers

Reviews are Important
We all know this

54%
of consumers think Ratings & Reviews 

older than 6 MONTHS are 
considered “outdated”. 

88%
of consumers think Ratings & Reviews 

are important when buying 
something new IN-STORE.

41%
of consumers would SWITCH to 

another retailer if Ratings & Reviews 
weren’t on their website.
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How it Works
A seamless experience for Caddle members driving in-store purchase, validation via receipt upload, and 

Rating & Review collection and syndication
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Get 5x the scale at a fraction of the price 
vs. competitors

Caddle Can Help
Caddle leverages our largest daily active panel in Canada to drive desirable consumers 

in-store/online to purchase, validation through receipt upload, and then Review collection

ReceiptsSet-Up Speed Price Ongoing

Product image, romance 
copy, and UPC is all that is 

required.

Securing Ratings & 
Reviews in as little as 72 

hours from launch.

No mailing of samples. 
Validation via receipt 

upload.

All-inclusive price per SKU 
excluding rebate fee*.

One-time or recurring 
Ratings & Reviews to stay 

relevant.

$55072
Hours

* Rebate fee = rebate value + rebate 
processing fee [rebate value x 25% or 
$1.00 (higher value)]



The Most Sustainable 
Option
By removing the shipping and sampling of 
products from the Ratings & Reviews process, 
we have substantially reduced carbon 
emissions on this program. Huge opportunity 
to be first-to-market with this message

Younger generations are the most 
interested in environmental 
conscious companies

Generation Z is the most 
interested with 70% being likely to 
switch brands for one that is more 
environmentally conscious

Almost 67% of consumers are 
likely to switch brands for a brand 
that is more environmentally 
conscious

Caddle® Inc. Confidential
Source: Caddle Daily Survey | October 12, 2020 | n=8,264



Custom Research
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Syndicated Reports
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Market Pulse at Your Fingertips

Caddle Syndicated Report Library

Trackers and studies that run all year long

Costco Shopper Primary Banking CX Amazon Shopper

Have an idea for a syndicated report? We can build it for you.

Instacart Shopper Grocery B&M CX Grocery eComm CX



Rapid Response 
Daily Surveys





Want it All? 
Annual Partnership 
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Annual Partnership Tiers
Access to Discounts, Syndicated Reports, Daily Survey Data, and Custom Studies

GOLD

$250K

PLATINUM

$500K

SILVER

$100K

BRONZE

$50K
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Annual Partnership Value

GOLD
$250K Annual Spend

Up to $400,000+ in Value Included in Partnership Tiers

PLATINUM
$500K Annual Spend

SILVER
$100K Annual Spend

Campaign Discount

Campaign Rush Delivery

Daily Survey Subscription

Daily Survey Custom Study

Syndicated Report Access

Dedicated Account Manager

UNLIMITED

UNLIMITED

15%10%5%

2 4

4 8

Added Value $77,000+ $198,000+ $407,000+

BRONZE
$50K Annual Spend

1

$34,000

UNLIMITEDPICK 4PICK 2



Insights 
that 

Matter: 
Success 
Stories
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Solution(s)

Tools

Tracking Longitudinal 
Digital Ad Attribution Challenge

A P&G brand was launching an innovation along with supporting 
digital ads. The brand team wanted to understand which ad was 
the most effective in driving conversion amongst their target 
audience, including actual closed loop purchase attribution.

Solution
Caddle created multiple test and control groups within the Caddle 
panel and exposed the groups to various ads. Caddle then 
passively tracked purchase behaviour over a period of time 
through receipt data.

Results
Caddle's closed-loop attribution provided the P&G brand team 
with definitive direction on which ad drove the highest purchase 
conversion to empower the team's future digital advertising 
activities.

Solution(s)

Tools

CATEGORY

INSIGHTS

RECEIPTSSURVEYVIDEO
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ROI Case Study

Results | Jan 1 - Jan 31 2020 vs. 2021 

Campaign Details

Brand: Major Canadian Retailer Private Brands

Category: Grocery (multiple food categories)

Timing: Q4 2020 field date 

(reviews started syndicating Dec 12th)

In ~4 weeks:
● 44% increase in star rating
● 1373% increase in # of reviews
● 25% Increase in ATC growth
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1

Design 

Solution

Access 

Insights
Identify

Business Challenge

Launch
Insights Solution

432

Get Started Now
in 4 easy steps

Claim Your Offer! 



Questions?

Ransom Hawley
CEO

ransom@caddle.ca

Colleen Martin
VP Insight Solutions

colleen.martin@caddle.ca


