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Methodology L cappLe

Caddle, in partnership with the Retail Council of

Canada (RCC), surveyed Canadians from coast to
coast to better understand consumers’ shopping
intentions around Halloween.

Surveys were conducted in September 2023 using
Caddle’s mobile platform and online panel
amongst a representative randomized sample of
Nn= 9,789 and n= 9,467 Canadian adults.

All data presented is owned by Caddle and has a
Margin of Error of 1% or lower. The survey was self-
commissioned and paid for by Caddle, Inc.
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Mick | $63.18

AskCaddle® — -

REVIEW: Great Value Sour Cream
REVIEW  and Onion Chips (200g)

Caddle® is the largest daily and
monthly active panel in the Canadian
market. Our mobile-first insights
platform rewards Canadians for
sharing data and engaging with
brands.

BUY: Melitta® 100%
Responsibly Sourced K-Cup®
Coffee Pod - 100% Colombian
100% Colombian ONLY

DAILY SURVEY: The New
SURVEY Shopping Landscape

$0.10 Cash Back .

. . LEE NEW! Giant Tiger Receipts
Caddle® Inc. Confidential L . e Junezsmzoz;%e-raury1§tzozo.

June 25th 2020 - July 1st 2020




Key Findings on Halloween

Where Are Canadians Who celebrates

?
Shopping for Halloween? N 05 O'I T Halloween?

. More than half, 57%, of
Big Box and Food &

) Canadians this year will
Beverage retailers take the

_ . make purchases to help
biggest share of Canadian’s them celebrate Halloween.
wallets on Halloween.

What are this year's

What Are Canadians Buying
for Halloween? . - 04 :
spending patterns?

Canadians will spend most of
their budgets (62.2%) on

candies and eating out to
celebrate Halloween.

81.8% of Canadians expect
to spend more or the same
for Halloween this year
compared to last year.

How Much Are Canadians Spending on Halloween?

About 48.8% of Canadians who celebrate Halloween plan to spend

more than $50.
Caddle® Inc. Confidential * CADDLE



Key Takeaway 1 for Halloween Key Takeaway 2 for Halloween

More dedicated Halloween shopping this year More shopping with Local retailers

% "I oW 87%
45% 4 G
(]

gt}

s} :
Our survey indicates 45% (vs 28% 2 Car?ad|ans are'eager ’FO support
in 2022) will make a shopping e} ‘ their local retailers this
trip specifically with the ',.;l y Halloween with 87% ( vs 55.2% in
intention to buy for Halloween ) '_'$ | 2022) saying they prefer to
celelbrafome - support a local shop this year for

: v

their Halloween purchases.
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More Canadians this year will
be making Halloween
purchases

e 571% vs (45% in 2022) of Canadians make
Halloween purchases.

¢ Females (60%) are a bit more likely to do

more of the Halloween shopping buying vs
males (54.1%).

Caddle® Inc. Confidential
Caddle Daily Survey | September, 2023 | n = 9,467

Do you typically make purchases related to
Halloween?

| am not sure

3T 1%

l -~ CADDLE
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81.8% of Halloween
celebrating Canadians plan
to spend the same or more as
in 2023

e Whilein 2022 the number of Canadian
planning to spend more vs 2021 was 85%,
this comparison is relative to a year in
which COVID impacted Halloween
activities and therefore is does not suggest
a trending decline in excitement around
the holiday.

Caddle® Inc. Confidential
Caddle Daily Survey | September, 2023 | n = 5945

Would you expect to spend more or less for
Halloween this year compared to last year?

15.2%

The same 66.6%
Less 18.1%
‘J' CADDLE



Only 34.6% of purchases for
Halloween are made 2-4
weeks before the holiday

e The largest group (14.6%) makes purchases
about 2 weeks before the holiday.

e The 2nd largest group (13.4%) makes
purchases about 1 week before.

Caddle® Inc. Confidential
Caddle Daily Survey | September, 2023 | n = 9,789

How far in advance do you make purchases
related to Halloween?

| Onthe day of . 57%
A few days before - 12.5%
About 1 week before - 13.4%
About 2 weeks before - 14.6%
About 3 weeks before - 8.2%
4 weeks or more before - 11.8%
pu:cwhgglﬁé)?om?gﬁ:son _ 33.8%
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About 48.8% of Canadians
who celebrate Halloween
plan to spend more than $50

e 54.3% of Canadians spent more than $50 to
celebrate Halloween in 2022.

e Thereis a growing percentage Canadians
this year who will spend under $50, (51.2%
Vs 45.7% in 2022). This suggests that those
who have traditionally spent less on
Halloween, they may spend even less this
year.

Caddle® Inc. Confidential
Caddle Daily Survey | September, 2023 | n = 5,945

How much do you normally spend in

total for Halloween?

F101 fo 5150 - 9.4%

5151 to 5200 . 4.5%

5201 to 5230 I 1.6%
5251 to 5300 I 1.1%
5301 to 5350 | 0.2%
5351 fo 5400 | 0.3%
5401 to 5450 | 0.3%
5451 to 5300 | 01%

More than 5500 I 1.4%

‘_‘ CADDLE



Canadians will spend most of their budgets (62.2%) on candies
and eating out to celebrate Halloween

Which of the following do you spend money on as gifts or as items specifically associated with Halloween?
Food / alcohol / candies / full-service restaurants /

quick-service restaurants (QSR) _ 62.2%
Clothing (.g. costumes / pants / tops / shoes /etc) || 206%

Home /home decor [ fumifure [ appliances

Toys

Cookware / bakeware / kitchen utensiles & gadgets /
small household items

Pets ! pet supplies / grocming ! boarding

Health / personal care {e.g. cosmetics / manicures /
etc.)

Books J/ music

Personal or home eectronics (e.g. smartphone /
tablet / gaming !/ TV / etc.)

Sports equipment (e.g. skates / bikes / efc)

I typically do not make purchases for back fo school . 6.2%

Caddle® Inc. Confidential o CADDLE
Caddle DS | September 2023 | n = 5945



Big Box and Food & Beverage retailers take the biggest share

Which of the following stores do you normally make purchases related to Halloween?

Caddle® Inc. Confidential

of Canadians wallets on Halloween

Big box retailers

Food and beverage retailers

Drug stores

Department stores 9.5%

Specialty stores -

Clothing retailers

6.9%

Electronics retailers 3.6%

3.0%

| typically do not make 46%
purchases for back to school 2

Sporting goods stores

Caddle DS | September 2023 | n = 5945

222%
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Trick or Treating on Halloween is the number 1 way to
celebrate Halloween

Which of the following Halloween activities do you typically participate in?

Trick or Treating (going door-
to-door and receiving candies)

Watching movies / plays / TV

Shopping
Hosting / joining a picnic /
party
Giving or receiving gifts

Taking a nature walk

Going to a restaurant with
your loved one(s)

Playing sports or working out
Traveling outside the city
Traveling outside the country

Other

| typically do not celebrate this
occasion

Caddle® Inc. Confidential
Caddle DS | September 2023 | n = 9,789

I
| B
B o5
8.4%
| EES
R

. 2.9%

2.5%

13.5%
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Around half of Canadians
(46.8%) search for products in
the regular grocery aisles

e 331% of Canadians make purchases from

free-standing displays, followed by front-of-
store displays (31.6%).

e 4.4% of Canadians purchase something for
Halloween online.

e 1IN 2022, only 3.9% of Canadians purchased
something for Halloween online.

Caddle® Inc. Confidential
Caddle Daily Survey | September 2023 | n = 6,481

Where in the store do you normally purchase
the items for Halloween?

Regular grocery aisles 46.83%

Free-standing displays

T
=

Front-of-store displays

31.6%

End cap displays 23.9%

Entryway displays 231%

Dump bins 13.6%

Check-out aisle 13.2%

| mostly purchase online I 4 4%

l - CADDLE



1 : D I ke a dedicated tri
This year, 45% of Canadians glavrarthoirhelid
will make a dedicate
shopping trip to buy things
for Halloween

Yes
45%

e 55% of Canadians do not make a dedicated
trip for Halloween shopping.

e INn2022, the number of people making a
dedicated trip for Halloween purchases was
only 28%.

MNo
BR%

Caddle® Inc. Confidential o CADDLE
Caddle Daily Survey | September 2023 | n = 6,481



Would you prefer shopping locally in person
instead of online this year for Halloween?

An overwhelming majority

(87%) would prefer to shop at
a local store instead of online No
this Halloween °

e Thisyear, only 13% of Canadians prefer to
shop online for Halloween.

e INn 2022, only 55.2% of Canadians wanted to
shop in person due to COVID-19 restrictions.

Yes
87%

Caddle® Inc. Confidential o CADDLE
Caddle Daily Survey | September 2023 | n = 6,481
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Let’s talk insights.

Anuj Punni
Senior Manager, Brand Partnerships

anuj.punni@caddle.ca



How It Works

Capture relevant insights for any challenge
or opportunity. Engage seamlessly with
shoppers at every stage of the consumer
journey by leveraging the Caddle suite of I
tools.

REVIEW

RECEIPT

Caddle rewards panel members for actions
ranging from video, survey, receipt capture,
reviews, and more.

RE-ENGAGE

Caddle® Inc. Confidential
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100% Owned & Operated Panel Largest Daily Active Panel in Canada Unmatched Panel Diversity

‘q,

Large Canadian Representative Micro-Niche Audience Access Purchase & Declared Panel Data
Samples
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